CAN YOU HELP ME?




YOUR COMPANY’'S PRODUCTS

AND PRICING ARE SIMILAR
TO OTHERS. WHAT IS UNIQUE #’
ABOUT YOUR OFFER? e —




W LONG WILL Iff-
KE TO GET SERVICE?




] READ ABOUT THIS
NEW TECHNOLOGY —
WHEN CAN I GET IT?

A NEW ICON APPEARED
ON MY SCREEN TODAY —
WHAT IS IT?




‘.1-

\ HOW LONG DO I"HAVE

H % CAN I PAY
. TO WAIT BEFORE I CAN ONLINE?

USE MY SERVICE?

s



VHY DO I HAVE TO WAIT = i WHY C/ HAVE SIMF
SO“LONG ON HOLD, ONLYgIO ¥ - STRA FORWA. Y 2
\ND _or I'VE CALLED THE | RS O)A ,,;

G DEPARTMENT? ) QUESTIONS?




THERE’'S A PROBLEM MEGAN NEEDS HELP.
WITH MY BILL.




MEGAN NEEDS SOLUTIONS
THAT SIMPLIFY — NOT
COMPLICATE — HER LIFE.

SHE NEEDS TO WORK WITH A
PROVIDER THAT HAS ADOPTED
INTEGRATED CUSTOMER
MANAGEMENT AS A WAY

OF DOING BUSINESS.

WHAT IS INTEGRATED
CUSTOMER MANAGEMENT?

> 0ONE CUSTOMER
> 0ONE COMPANY
> ONE BILL

> ANY SERVICE
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VIDOCS ENABLES INTEGRATED
USTOMER MANAGEMENT SO

AAT SERVICE PROVIDERS

CAN BUILD STRONGER, MORE

D

3

ROFITABLE CUSTOMER

RELATIONSHIPS BY ORGANIZING

USINESS PROCESSES AROUND

THE CUSTOMER.

HOW AMDOCS ENABLES INTEGRATED
CUSTOMER MANAGEMENT

> DEEP INDUSTRY KNOWLEDGE
> COMPREHENSIVE PRODUCTS AND SERVICES
> COMMITMENT TO DELIVERY




THANKS TO HER
PROVIDER’S
INTEGRATED
CUSTOMER
MANAGEMENT
STRATEGY, ENABLED,

BY AMDOCS, MEGAN [/

IS A MORE SATISFILE A\
MORE LOYAL AND;:" u-
MORE PROFITABLE
CUSTOMER.

AND IT SHOWS.

\
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AUSTRALIA
+61 2 8913 1500

BRAZIL
+55 11 3040 4700

CANADA
+1 416 355 4000

CYPRUS
+357 25 886 000

CZECH REPUBLIC
+420 2 6677 3222

FRANCE
+33 1 4691 1145

GERMANY
+49 2 131 3480

HONG KONG
+852 2966 2111

HUNGARY
+361 475 1132

IRELAND
+353 1 402 9439

ISRAEL
+972 9 776 2222

ITALY
+39 02 58215 225

JAPAN
+81 3 3514 1836

MEXICO
+52 55 9171 1057

POLAND
+48 22 630 7230

RUSSIA
+7095 725 6571

SPAIN
+34 91 572 6801

SWEDEN
+46 8 50 52 1120

THAILAND
+66 2617 7510

THE NETHERLANDS
+31 40 2668633

amdocs

UNITED KINGDOM
LONDON
+44 20 7343 2500

READING
+44 11 8955 5200

UNITED STATES
ST. LOUIS
+1 314 212 7000

SAN JOSE
+1 408 965 7000

Copyright © Amdocs 2004. All Rights Reserved. No part of this document may be reproduced in any form without the prior written consent of Amdocs. Amdocs reserves the right to revise this document and to make changes in the content from time to time without notice. Amdocs may
make improvements and/or changes to the product(s) and/or programs described in this document any time. The trademarks and service marks of Amdocs, including the Amdocs mark and logo, ensemble, clarify and return on relationship, are the exclusive property of Amdocs, and

may not be used without permission. Al other marks are the property of their respective owners. CCS/INTELIG-11.04



MDOCS LEVERAGED ITS DEEP INDUSTRY KNOWLEDGE,
COMPREHENSIVE PRODUCTS AND SERVICES, AND COMMITMENT
TO DELIVERY TO HELP DAVID’S COMPANY ADOPT INTEGRATED
CUSTOMER MANAGEMENT AS A WAY OF DOING BUSINESS. AS

A RESULT, THE COMPANY CAN CREATE INTIMATE, PROFITABLE
RELATIONSHIPS WITH HIGH-VALUE CUSTOMERS LIKE MEGAN,
WHILE REDUCING THEIR COST OF SERVICE.
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AMDOCS OFFERS CONTEXT-D IVEN NAVIGATION THAT E
THE SYSTEMS DAVID USES TO PROVIDE THE RIGHT INF(
N CONTEXT” TO CUSTOMER CALLS. iHESE SYSTEMS

S WORKED WITH DAVIEC
RE-INTEGRATED PRODL
LING AND ANI._ CR
USTOMER INFORMATION
REAL TIME. WITH THIS
NTIFY THE OFFERS OR P
ABLE TO THEM.

VIPANY TO BUILD A SOLUTIO
AMDOCS MEDIATION,
LIGN-SYSTEMS, et
BLE TO FRONT-LINE
, THEY CAN HELP

OTIONS THAT WILL

OVIDE CUES FOR DAVID AND OT USTOMER-FACI
LOYEES TO PROACTIVELY PROVIDE UNIQUE OFFE
SISTANCE BASED ON CUSTOMER DATA. DAVID (
ORE EFFICIENTLY AND EFFECTIVELY, AND MEGA
INFORMED, INSIGHTFUL CUSTOMER CARE.
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FECTIVE TODAY.

AN AMDOCS-BASE
MAKING IT EASY F
SERVICES QUICKL

UR NEW SERVICE WILL

OR CHANGE,
DE NEW
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DAVID’S Y CAN LA
AND QU ETO MARI -INTEGRATION

WITHIN ITS PORTFOLIO A OGY PARTNERS.
&
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TOM E,z-;#e'ﬂSED,
AGEMENT

BEFASSURED

' SERVICES
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O'CONSOLIDATE THEIR WIRELESS, WIRELINE, LONG DISTANCE,
MEDIA AND DATA SERVICES ON ONE ACCOUNT, AND MAKE
PAYMENTS HOWEVER THEY CHOOSE.



-
CUSFOMER MANAGEMENT STRATEGY
48| COMPANY CAN OFFER A SINGLE SUPPORT
UWNCCOUNT MATTERS AND ANSWER CALLS
¥PRIORITY TO HIGH-VALUE ACCOUNT-HOLDERS.
R SERVICE REPS HAVE THE SAME TECHNOLOGY
OMER INFORMATION AT THEIR FINGERTIPS SO THAT
CAN PROVIDE CONSISTENT, HIGH-CALIBER SERVICE.
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I AM HERE TO HELP.

[OW THAT DAVID’

DAVID CAN SIMPLIFY MEGAN'S LIFE.




BECAUSE DAVID'S COMPANY
HAS ADOPTED INTEGRATED
CUSTOMER MANAGEMENT AS
A WAY OF DOING BUSINESS, HE
CAN RESPOND TO CUSTOMERS’
QUESTIONS AND CONCERNS
WITH EASE AND AUTHORITY.

INTEGRATED CUSTOMER
MANAGEMENT IS A WAY
OF DOING BUSINESS.

THE KEYS TO ITS SUCCESS ARE:
> CUSTOMER-CENTRICITY

> AGILITY
> ALIGNMENT



HOW AMDOCS ENABLES INTEGRATED

STRONGER, MORE PROFITABLE HOW AMDOCS ENABLES IN
CUSTOMER RELATIONSHIPS =
> DEEP INDUSTRY KNOWLEDGE

> COMPREHENSIVE PRODUCTS AND SERVICES
> COMMITMENT TO DELIVERY

PROVIDING PROACTIVE
SOLUTIONS THAT MEET
CHANGING CUSTOMER NEEDS.

INTEGRATED
CUSTOMER
MANAGEMENT

SUPPO/‘:T
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DAVID KNOWS CUSTOMERS
ARE EXTREMELY VALUABLE
TO HIS COMPANY. BY ADOPTING
AN INTEGRATED CUSTOMER
MANAGEMENT STRATEGY, HIS
COMPANY HAS EMPOWERED HIWM
TO HELP BUILD PROFITABLE,
LONG-TERM CUSTOMER
RELATIONSHIPS.




