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the millennials opportunity for
banks in Asia’s developing markets

“Millennials are a demographic that's rapidly maturing in terms of their
economic strength, social influence and political power. They represent the
greatest challenge — and growth potential — for banks today” | Fico
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The banking habits, choices, and

preferences of this segment are

unlike those of its predecessors. 68%
This population, comprised of use online banking
individuals born 1980 - 2000, are to manage their
the world's first digital natives. finances
They are always connected, hyper- American Banker
social, and have a deep affinity for

technology. The question is - how

do they bank?
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By 2018, their
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what makes Asia's millennials

The world's largest
millennial populations -
today are in India (440M) : ' £ :
and Chinag (415M) ' g '
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Together this is more ’ ' 415
~ than the working :
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combined
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that has come before
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“Considering that 50 per cent of the (millennial) population of Asia
Pacific alone will fall in this age bracket by 2020, the role that they ASIA
are playing in the global economy should not be underestimated.”
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They won't, however, They save 20% of their
spend their money on income and spend 30% on
houses and cars leisure activities like shopping
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Filipino millennials prefer the Millennials in Indonesia
advantages of cashless payments prefer debit and pre-paid
over using credit cards cards over credit cards
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these millennials prefer
mobile financial services

Chinese mobile
payments are

50x

that of the US

42.4% of in-store purchases 40% of India's millennials are FINANCIAL TIMES
in China are not in cash keen to use mobile banking
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India and Malaysia millennials consistently
rank mobile banking as a top driver for
positive banking relationships
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capture the
millennial's MFS
opportunity today!

Asia's developing markets have a millennials
population with a tremendous overall
disposable income, specific spending, savings
and financial needs and habits, as well as a
strong preference for mobile.

With consumers more ready to trust their
banks than any other mobile financial
services player, banks are in a prime position
to capture the opportunity for offering
mobile financial services to millennials.
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for the millennials MFS opportunity

Remaining relevant with
millennials is within reach
for banks that tap into this
segment's mobile affinities
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and financial habits, and Innovation & Powerful MFS Domain
if they leverage their core Capabilities: Expertise:
assets and use technology
in a seamless and A financial grade platform; Operational excellence
effective way. & cost efficiency with
A robust ecosystem of the Amdocs MFS Center
merchants and partners to of Excellence:
enable broad mCommerce
The Amdocs Mobile payments; A dedicated busmess
. . . . accelerator practice,
Financial Services offerlng Numerous use cases for all supporting design,
is helping financial service MFS needs including: money implementation, user
providers all over Asia remgiers IR mEreliet adoption, and more;
. payments, bill payments,
and other emerging disbursements, and more; Unparalleled experience,
markets capture this . , e with over 13 years in
i L écure and complian providing mobile wallet-
opportunity with: transactions, meeting the based solutions.

regulatory needs of today
and tomorrow.

‘ To learn how you too can capture the millennials MFS opportunity we invite

you to visit our website or reach out to us for a demo of Amdocs' MFS solution



https://www.amdocs.com/mobile-financial-services/digital-banking
http://solutions.amdocs.com/MFS_demo.html
http://news.gallup.com/businessjournal/192710/brands-aren-winning-millennial-consumers.aspx
http://news.gallup.com/businessjournal/192710/brands-aren-winning-millennial-consumers.aspx
https://www.americanbanker.com/news/what-do-millennials-want-from-banks-everything-nothing-whatever
https://www.fiserv.com/index.aspx
http://www.oracle.com/us/industries/financial-services/gen-y-survey-report-165297.pdf
http://asiahouse.org/millennials-asia-panel/
http://www.fico.com/millennial-quiz/pdf/fico-millennial-insight-report.pdf
http://www.eshopworld.com/blog-articles/millennials-developed-developing-countries/
http://blog.euromonitor.com/2015/12/how-digitalised-millennials-differ-in-developed-and-emerging-markets.html
http://retailinasia.com/in-trends/news/consumer/5-things-to-know-about-asian-millennials/
http://www.huffingtonpost.com/asiatoday/asian-millennials-the-new_b_12937942.html
https://ecommerceiq.asia/eiq-data-indonesian-category-spending/
https://www.ecomparemo.com/info/who-are-the-filipino-millennials-and-what-are-their-spending-habits/
https://walkthechat.com/china-mobile-payment-report-2017/
https://www.rfigroup.com/global-retail-banker/news/asia-how-millennials-are-reshaping-banking-today
https://www.rfigroup.com/global-retail-banker/news/asia-how-millennials-are-reshaping-banking-today
https://www.ft.com/content/00585722-ef42-11e6-930f-061b01e23655
https://newsroom.mastercard.com/asia-pacific/2015/10/28/why-asian-millennials-matter-3/
https://newsroom.mastercard.com/asia-pacific/2015/10/28/why-asian-millennials-matter-3/
http://www.eshopworld.com/blog-articles/millennials-developed-developing-countries/
http://www.huffingtonpost.com/asiatoday/asian-millennials-the-new_b_12937942.html

