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Amdocs is a leading provider of software products and services 
in the telecoms, media and entertainment industries.

Amdocs has positioned itself as an established player for 
BSS/OSS, network and media function offerings. It develops, 
implements and manages proprietary and third-party software 
and professional services to support the entire customer lifecycle. 

Amdocs’s offerings are designed to help customers to meet the 
operational challenges related to rolling out 5G. Amdocs’s 5G 
value plane cloud-native solution includes a 5G-native 
monetisation suite, along with policy and charging control 
integrated with Amdocs’s Catalog, NWDAF, NEF and end-to-end 
orchestration functions.

Amdocs recently launched the Amdocs Freestyle Billing solution 
to offer CSPs an agile approach for monetising 5G. This allows 
CSPs to minimise complexities for customers and to optimise 
their billing systems across different services in order to deliver a 
smooth monetisation experience and to support partner 
management across B2B2X ecosystems.

Amdocs’s Digital Brands Suite is a digital, cloud-native SaaS BSS 
with pre-built customer journeys for care, commerce, ordering, 
billing and charging for digital brands, low-tier CSPs and MVNOs. 
It provides TMF-compliant open APIs and supports single or multi-
play for all lines of business (B2C, B2B, wholesale, MVNx, 
convergent and non-telecoms) and services (5G mobile, fixed, 
broadband, TV and OTT).

Figure 1: Key data
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Company details

 Founded in Israel in 1982
 Headquartered in Chesterfield, Missouri, USA
 29 000 employees in 30 countries
 Operations in over 85 countries

Revenue

 Total revenue in 2021: USD4.3 billion (+2.9% 
year-on-year)

 Total revenue by region: 65.1% North America, 
14.5% Europe and 20.4% rest of the world

 Total revenue by vertical: 59% managed 
services and 41% other 

Key customers

Over 350 communications and media providers 
including AT&T, Altice, Comcast, Dish, Globe, 
Lumen, Rogers, Singtel, T-Mobile, Telefónica, 
TELUS, Verizon and Vodafone

Partnerships AWS, Camunda, Commbox, Creatio, Google Cloud, 
KMS Lighthouse, Lightico, MCE and Microsoft

Professional 
services, products 
and solutions

Amdocs Bill Experience, Amdocs MarketONE, 
Amdocs Partner Management, Amdocs Policy, 
Amdocs Convergent Charging, Amdocs Catalog, 
Amdocs Real-Time Billing, Amdocs Digital Brands 
Suite as a Service

Source: Analysys Mason
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Amdocs’s monetisation suite enables CSPs to offer flexible 
billing and monetisation options to support customers’ needs 
and preferences based on different service models.

Amdocs is a leader in the monetisation platforms segment, and 
monetisation account for well over 50% of its revenue. Its cloud-
native monetisation suite includes solutions for charging, billing, 
policy and revenue management for various industry verticals 
such as IoT, media, gaming and enterprise.

Amdocs plans to position its monetisation suite as the extensive, 
all-inclusive option for leading-edge CSPs with large operations, 
as well as for smaller providers. It will position its Digital Brands 
Suite as an alternative for Tier-3–5 CSPs and MVNO/Es, 
especially in emerging markets. Amdocs has extended its billing 
capabilities to include real-time billing, flexible monetisation 
models in one universal biller and an interactive bill experience 
for customers. Users can also transparently monitor 
various payments in real time.

Amdocs has over 300 CSP customers worldwide. The top 10 
customers account for 65% of Amdocs’s revenue, which 
highlights the vendor’s role in the Tier-1 CSP segment, especially 
in developed regions. Several Tier-1 CSPs in North America have 
integrated Amdocs Freestyle Billing to improve their customer 
experience and drive operational billing efficiency.

Figure 2: Key strengths and weaknesses
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Strength Description

Global 
footprint

Amdocs serves over 350 communications, pay-TV, 
entertainment and media industry service providers 
across 85 countries. It has a strong base in North 
America, where it has deployed its portfolio across all 
major CSPs.

Technological 
capabilities

Amdocs has evolved its portfolio to be a fully cloud-
native, 5G-compliant, open and modular microservices-
based platform. It will continue to enhance its product 
and service offerings with low-/no-code tooling and 
AI/ML capabilities to support business-led agility.

Broad portfolio 
of services

Amdocs has a diverse customer base supported by a 
broad portfolio of product offerings and solid 
professional services. 

Weakness Description

Low market 
penetration for 
SaaS offering

CSPs may view new market entrants that have higher 
market penetration for their SaaS-based offerings as 
more transformational.

Source: Analysys Mason
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Global leaders in TMT management consulting

Analysys Mason is the world’s leading management 
consultancy focused on TMT, a critical enabler of 
economic, environmental and social transformation.

We bring together unparalleled commercial and 
technical understanding to deliver bespoke consultancy 
on strategy, transaction support, transformation, 
regulation and policy, further strengthened by globally 
respected research.

Our clients value our advice which combines deep 
domain knowledge with global reach and local insight 
into markets to help them achieve meaningful business 
results.

We are committed to our clients, employees and 
communities – contributing to a world where technology 
delivers for all.

analysysmason.com/what-we-do
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Our research programmes
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Our areas of expertise
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