Bundled OTT media service makes Indians spend more on their
mobile and broadband subscriptions

Discounts and extended free trials nudge
Indians pay for OTT service
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Indians need more than one OTT video streaming services
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OTT paid video service still expensive: Indians prefer pay-per-use
over monthly subscriptions
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Indians won't mind sharing personal data or getting targeted
ads in refurn for reduced OTT cost

- would only share ~ won't mind
70 would accept ads to personal data if sharing personal
% oay less or nothing for the ads were data at all
a service relevant fo them
would share would not share
personal data if o7 any personal data
not personally but ok with ads
identifiable

Ovum Market Study 3 .
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